Graphic Designer — Job Description Summary

This position coordinates various graphic design, brand standards and video projects for
internal and external audiences across print and electronic channels. Actively participates
in the creative planning and implementation process of integrating marketing tactics to
support the organization’s growth goals and corporate strategies utilizing exceptional
“Plus” service skills and a member-centric approach. Works in a highly collaborative
team environment to promote the organization brand and provide marketing assistance to
other departments.

The complete job description covers the following topics:

Essential duties and responsibilities
Qualification requirements
Education and experience
Language skills

Mathematical skills

Reasoning ability

Physical demands

Work environment

Mental demands



